
Legal RSS 
 
 
 
This firm offer a large volume of legal news content, with an RSS feed for law firm 
websites and social media.  
 
Copy highlights topical, legal news articles to engage.  
 
They lean more towards the topical content than evergreen website content. 
 
 
“Supports your client acquisition and retention efforts” 
 
“Helps you become a better and more profitable practice” 
 
“Saving marketing time, reducing cost & increasing profits” 
 
“News that is of interest to current and prospective clients” 
 
Helps your firm maintain and enhance its reputation as being expert in 
its field” 
 
“We will help keep your visitors engaged – all the time demonstrating 
your expertise and credibility” 
 
 
Like Berners, the simple clear benefit of ready-made content is not described in 
plain terms, at the top of the first page.  
 
Its not totally clear how the service works or how much it costs, and the CTA is 
again to get in touch – barriers.  
 
They do have an extensive archive of sample content, although it is hard to 
navigate and unwieldly, with a long list of categories down the page.



Legal news content 
 
For: 
 
Website 
 
Social media 
 
Smartphone 
 
What it does: 
 
Supports your client acquisition 
and retention efforts 
This is a rare mention for retention - but 
how what do they mean exactly? how 
does it work? 
 
Helps you become a better and 
more profitable practice. 
Sounds excellent! how, exactly? 
 

Content for your website, blogs 
& social media 
 
E-newsletters and printed 
newsletters 
 
Newsfeed app 
 
 
Benefits 
 
Saving marketing time 
Standard 
 
Reducing cost 
Standard 
 
Save fee-earner time 
Same as point 1 
 
Increasing profits 
Sounds bold  
 
Building brand and influence 
Sounds vague 
 
 
 
'cost effective' is enough to describe value 
savings. 
 
This list could be: 
 
Save time writing content.  
 
Maximise the value of marketing.  
 
Maintain a presence. 
 
Demonstrate credibility  

More benefits (features): 
 
Automated social media 
Maintain a consisitent presence with scheduled 
social media posts 
 
Regular high-quality news content 
What it is in a nutshell 
 
Create and send tailored e-
newsletters instantly 
Engage with client base and target audience 
with newsletter templates and content 
 
Newsfeed app & for website 
What does it do for me? Why is it good? What 
goal is it achieving?  
 
Powerful, insightful data analytics 
Who, what, why, where?  
 
Extensive library of articles and 
images 
What can I do with them? 

Highlighting cost savings as a 
benefit. 
 
But this feature seems a bit abstract. 
Juse explain how it saves costs and 
that should be enough if its true.



News articles & 
content for your 
website 
 
Timely 
 
Well written  
 
news that is of interest to current 
& prospective clients 
 
help your firm: 
 
maintain and enhance its 
reputation as being expert in its 
field 
credibility building - demonstrate 
expertise, build trust.  
 
Plain-talking, on-the-ball and 
client centred. 
Style, tone of content - and tailored to 
target audience 
 
Key attributes for driving 
practice growth and profitability 
Ultimately, it helps the bottom line.

There it is in clear 
terms.  
 
What would be even 
better was if there were 
very clear, easy to relate 
to examples of exactly 
how this works 
 
Exactly how they are 
designed to drive 
instructions and client 
acquisition. 
 
The use-types 
 
What the content does 
exactly.  
 
Goals and benefits.

Content is not important* 

Its critical.

Websites need up-to-date 
information of interest to clients 
and prospects to have marketing 
value. 

Research shows that content is 
important on websites to engage 
visitors to the site.  
 
Our content helps keep visitors 
to your site engaged. 
 
The content demonstrates your 
expertise and builds trust.

? 

Ahhh - phew! 
 
 
*in the voice of Simon Cowell

Highlighting volume of content as USP 
 
More content 
 
More areas of law 
 
Highlights quality of writing  
 
Highlights value for money, but no 
pricing anywhere on the site.  
 
"We provide news that supplements 
your voice and expertise" 



The Legal RSS 
content 
arrrrghhh-rchive. 

Its long, with 48 different 
categories, all listed 
alphabetically down the page, 
one after the other. 
 
If I specialised in Legal matters 
for Zebras, I would think twice 
about checking for articles in my 
area.  
 
Its hard to manage and 
unwieldly.  
 
Hard to find what you are 
looking for, or know where to 
look. 
 
Can these categories be 
keywords like on Constant 
Content? 
 
They need to be accessed easily 
from above the fold, without 
scrolling for ages to find ones 
suitable to your area.  
 
It does higlight the need for 
categorisation, despite being 
unwieldly and hard to manage. 
Because of memory aspect and not 
knowing what category im looking for. 
 
If all of these were together in 
one list, it would be impossible 
and you wouldn't bother.  
 
Quote from Jesse James about 
importance of categorisiation 
and keyword selection. 
 
Do all of these categories need 
storing for use as keywords for 
David? 
 
Do closed card sort on use-
types/goals/objectives.  
 
 
They do obviously value being 
able to demonstrate the archive 
and content, and they show the 
entire article. 
 
Unlike Berners, who list some 
topics, but you have to request 
samples to see the full articles.  
 
 
Enter... the free tier!

? 



Ready-made 
newsletters. 
 
Print or email

Content to put in these newsletter 
would be categorised in: 
 
Goal: 
 
Engage with current and previous 
customers 
 
 
 
Benefit: 
 
Tailored content of interest to your 
clients, enagaging with them to 
maintain and build good relationships.  
 
Happy, engaged clients come back, 
and are more likely to refer.  
 
 
 
Use case: 
 
Following an increase in conveyancing 
clients, search for content around 
home insurance or post-sale 
procedures. 
 
Find articles for newsletters on suitable 
topics for these clients and include 
them in your next e-newsletter.  
 
 

Legal RSS copy focuses on the 
fast, instant nature of it. 

Add your logo to personalise 
and you're off! 

"Populate the newsletter with 
Legal RSS articles" 

And it IS convenient.

CTA 
 
Always 'contact us' 
 
No prices.  
 
Lots of sample articles, but no prices.



Benefits

Page dedicated to benefits. 
 

Win more clients 
 
Save time 
 
Save cost 
 
 
Time savers: 
 
Content creation 
 
Content delivery 
 
Automation  
 
So it sounds like you get lots of 
content which achieves different 
objectives, delivered across different 
channels with automation. 
 
And it is really easy to use. 
 
I'd take their word for it, and have a 
demo or more info to see exactly what 
it is and how it works.  
 
But I'd rather have that information 
right here, simple explained so I know 
exactly what it is.  
 

CTA 
 
More 'contact us' on a different theme.

Would they be better on 
homepage spelled out this clearly?



FAQ's 
 
More benefits

Page dedicated to benefits. 
 

Time saving 
 
Time saving 
 
Good writers - good content. 
 
£10 per article. Bespoke would be 
£250 plus.

Geographic exclusivity  - nearly.

Writer plug - our content is produced 
by people with relevant expertise. 

Writer plug We keep up to date with 
legal news and developments 
 
Tailored to client. Great thing to do 
with a good example, but buried deep 
down in the FAQS - no one will make it 
this far, apart from sneery UX 
researchers.  
 
More, credible information about the 
writers. Really good to know, but 
needs to be explained on the 
homepage this clearly. 
 
Its very abstract on the homepage.  
 
Constant content make much of 'The 
writer'  
 
 
And still now, I would like to have a 
ball park figure of the cost.  
 
But need to get in touch.  
 
 
And I don't think they need to hide the 
fact it is syndicated. 

Content may be supplied with partners 
notes

CTA 
 
More 'contact us' on a different theme.

More of the same benefits on a 
different page deep in the site, 
explained in a different way.

Yes but bespoke is not syndicated 
so that explains the price 
difference. 

This feature was given more 
prominence on the Berners site.

Content can be edited


