
Berners 
 
 
This legal marketing agency are probably the closest competitor in terms of 
product offering.  
 
Legal content is the second product on their homepage, they call it ‘Expert legal 
content for marketing’ 
 
They have valuable resources for law firms offering tips on marketing.  
 
The main CTA and data capture incentive on the homepage is offering a ‘DIY 
marketing audit’. 
 
They offer Geographic exclusivity, so articles have limited use in postcode areas, 
ensuring that competitor firms in their area won’t be using the same content. 
 
 
 
“Leave the copywriting to us and spend more time with clients” 
 
“Monthly subscription to Berners legal content library” 
 
“Ensure that you have all the content that your law firm needs” 
 
“Each month we publish a mix of fresh, topical and evergreen content, 
delivered straight to your inbox ready to use” 
 
 
Overall, because Berners is a general marketing company that offer other services, 
the simple, clear benefit of ready-made content is a bit lost. There is no clear 
outline of exactly how the service works, and the CTA for website visitors is to 
request samples. There is a long form to fill out and I’m not sure how long it will 
take – just to get sample articles. This seems like quite a big barrier to signing up.



Prominent CTA - page objective. 
 
Valuable content - data capture 
incentive aimed at Law firms that 
do their own marketing.  
 
Smaller firms. with no marketing 
department.  
 
Help with marketing for firms 
that do it themselves.  

Ready-made content as their 
2nd product offering. 
 
They call it  
'Expert legal content for 
marketing' 
 
and highlight the time saving 
benefit.  
 
Because it is one product of 
three, and the target audience 
includes anyone looking for 
general marketing, the content 
offering is not as prominant or 
clear than if it was alone. 

This is their valuable content 
offering. Down the page, but still 
given prominence as third 
section. 



Topical legal articles 
Does the word 'Topical' suggest it is all 
current, newsy content? 
 
From our content library  
Where is the library? 
 
Client guides & social media 
posts. anything else? 
 
Written by qualified and 
experienced solicitors 
highlighting credibility of writers. 
 
Geographical exclusivity 
to tackle duplicate content issue 
 
Examples of current topics 
no samples of full articles?  
 
Scroll down for Bespoke, folks. 

Next section they have the clear 
areas of law.  
 
There are no benefits shown on 
the page, just features.  
 
And just listing 'Client guides' 
and 'Social media posts' leaves 
out lots of use types. Its more 
than that.   
 
Could be clearer - what problem 
it solves, what goals it helps user 
achieve.  
 
The use types. 

Bespoke content given 
prominence - 2nd priority after 
ready-made. 



Berners data capture incentive to 
request samples 
Its a long and daunting form, just to get 
samples. Why can't I just see them here on 
the site? Might put me off signing up. *the 
free tier* 
 
'Updates and articles' 
It was 'Client guides & social media posts' 
on the other page.  
 
What you can do with it: 
 
Published on your website ready-made 
content for your website 
Re-produced in newsletters or other 
publications. Engage target audience and 
client base with topical articles of interest 
Shared via social media ready-supply of 
relevant content to post for engagement 
and presence 
 
Articles can be personalised.  
 
 
Geographical exclusivity 
highlighted again 



Family Law 
 
The problem: 
finally 
 
Leading on need to have up-to-
date content. Out-of-date and 
incorrect content looks bad - 
lose trust and credability. But its 
a really convoluted way of saying 
it.  
 
And the 2nd benefit is a really 
really long way of saying it saves 
time writing it yourself. Lawyers 
know that they are short of time, 
so you don't need to take more 
of their time telling them they 
haven't got time.  
 
Ready-made content saves you 
time writing your own content. 
Enough said.  
 
Monthly subscription to Berners 
legal content library?  
where is the library? 
 
Ensure that you have all the 
marketing content that your law 
firm needs to: 
 
keep your website up to date 
 
Populate client newsletters 
 
Provide topical material for 
social media 
 
Finally some benefits, deep into the su-
sections of the sub-section 
 
But still there is no clear explanation of 
what that is going to do for me - 
surprising for a firm that offer marketing 
strategy.  
 

Request sample CTA 
 

These are not links to the full sample 
article.  
 
There is no explanation of how these 
could be used to help your business 
grow. 



Legal Marketing resources 
 
Aimed at law firms who have a 
DIY marketing operation.  
 
 

2nd & 3rd items are legal 
content related. 
 
 
 
 
 
 
 
 
 
 
 
 
Great legal content seems to be 
a full brohure on legal content 
and topics around it.  
 
Still seems all a bit mysterious - 
and they have another long-
winded attempt to present the 
time saving benefit.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
And legal content library is the 
content offering service page.


